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ABSTRACT 

 

The tourism industry is one of sectors that can 

help improve the welfare of the community. 

One of them is the famous Historical Beach in 

Batu Bara Regency. Historical Beach has 

opportunity to be developed as marine tourism 

by involving the community. The purpose of 

this research is to formulate the concept of 

Community Based Tourism towards the 

development of Historical Beach tourism areas. 

Tourist attractions on the economic aspect, the 

more tourists who come to visit tourist 

attractions because of the attractiveness that 

offers it, income of the community will increase. 

Then tourist attractions on the socio-cultural 

aspects of the study area for local products or 

community handicrafts have not been 

implemented, thus hampering the income of the 

surrounding community or craft activists. 

Amenity to the economic aspect, managers who 

are assisted by the local government can 

improve services and facilities and innovation of 

tourism activities to attract tourists to visit beach 

attractions. Amenity to the socio-cultural aspect, 

culture owned by the community is the coastal 

Malay culture which has great potential as an 

attraction for tourists to come to tourist objects 

as well as develop regional economic growth. 

 

Key Words: Community Based Tourism, Tourist 

Attractions, Amenities, Economic Aspects, 

Socio-Cultural Aspects. 

 

 

INTRODUCTION 

The existence of tourist destinations 

is one of the supporters of economic 

movement to encourage the government to 

develop tourism potential and improve the 

quality of life of the surrounding community 

(Ginting & Septilia, 2019).  

Historically, important world cities 

are located not far from the sea because this 

area has the potential of marine and fishery 

resources, as well as facilitate trade between 

regions, islands and continents. With 

various richness of biodiversity and the 

environment, coastal and marine resources 

have high economic and ecological value 

(Santi, E. & Suib, 2017). 

Thus, Government must involve and 

cooperate with local communities for 

decision-making and planning in tourism 

development so that it is in accordance with 

what is expected by each party (Hose, 

2006). Community involvement in the 

tourism industry can also be seen from the 

decision-making process in the tourism 

development process in their environment, 

which will generate profits and reduce the 

negative impacts of tourism. (Ginting & 

Selly, 2016). 

With the area and length of the 

coast, Batu Bara Regency has a very large 

potential, including capture fisheries 

resources and aquaculture resources which 

are quite high. In addition, it has the 
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potential of the beach to be developed as a 

location for beach tourism & marine 

tourism. However, the potential that exists 

in the area does not affect the surrounding 

community.  

Many people are economically low 

and unemployed. One of them is the 

Historical Beach which is an icon of coal 

and there are historical relics in the form of 

Japanese bunkers and have potential natural 

resources that can be an attraction for 

tourists who come. Based on the 

background, the problems that will be 

answered in this research can be formulated, 

namely how is the development of historical 

beach tourism based on Community Based 

Tourism? 

 

LITERATURE REVIEW 

Development of Coastal Tourism 

Tourism development has a very 

broad and significant effect on economic 

and environmental development and has a 

positive impact on the socio-cultural life of 

the community, especially local 

communities. With the development of 

tourist areas, they are able to contribute to 

regional income, open business 

opportunities and employment opportunities 

and will be very relevant if they are in 

accordance with the potential of the area 

(Muksin, 2016). There are two aspects of 

Coastal Tourism Destination Development 

that will be discussed, namely: 1) Tourist 

Attraction Aspects, and 2) Amenity 

Aspects. Each of these aspects is described 

as follows: 

1. Aspects of Tourist Attractions 

Tourist attractions or attractions are 

very influential in the development of 

tourist destinations to bring in more tourists. 

Tourist attraction is something that can be 

enjoyed and done by tourists who have 

uniqueness and beauty such as natural 

beauty, heritage of historical buildings, local 

community culture and man-made 

attractions such as games and entertainment 

facilities that are the target of tourist visits 

(Rossadi & Widayati, 2018). 

 

2. Aspects of Amenity 

Amenity aspect is an aspect that has 

a very big role for tourists who will visit a 

destination. Facilities that are managed 

properly will make tourists have a positive 

impression of a tourist spot, so that tourists 

will visit again. The facilities can also 

increase the interest and loyalty of tourists 

(Zaenuri, 2012). 

 

Community Based Tourism 

Community based tourism is a type 

of tourism that involves the community in 

the process of identifying problems and 

potentials in the community, selecting and 

making decisions about alternative solutions 

to deal with problems, implementing efforts 

to overcome problems, and community 

involvement in the process of evaluating 

changes that occur. (Handayani & Priyono, 

2016). This tourism development 

emphasizes the participation of local 

communities in the development process, 

where the community takes the initiative to 

participate in managing tourism in order to 

improve the quality of life of the community 

(Rusnanda et al., 2014).  

In improving the economic 

conditions of local communities, this type of 

community-based tourism is also effectively 

implemented as tourism development (Goh, 

2015). Community based tourism is a 

strategy for community organizations in 

order to achieve better living conditions so 

that they can provide benefits, from the 

economic, socio-cultural and environmental 

aspects in a sustainable manner. (López et 

al., 2011). 

The goal of Community Based 

Tourism is to create a more sustainable 

tourism industry with a focus on accepting 

the community in terms of planning and 

maintaining tourism development. The 

community must benefit from tourism 

development, if this tourism is to be 

sustainable in the long term (Salazar, 2012). 

The authors conclude several 

dominant aspects. The aspects of 

community-based tourism are 1) Economic 
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Aspects, and 2) Socio-Cultural Aspects. 

Each aspect is explained as follows: 

 

1. Economic Aspects 

Tourism development creates higher 

incomes for local communities and opens up 

many job opportunities in which the local 

people's standard of living can be improved 

(Barkauskasa, Barkauskiene, and Jasinskas, 

2015). Coastal tourism areas have a positive 

impact on local communities who initially 

only relied on living in the agricultural 

sector, construction workers and fisheries, 

with the beach tourism community having 

the opportunity to develop new businesses 

(Pramusita, et al. 2018). 

 

2. Socio-Cultural Aspects 

Socio-culture relates to attitudes and 

cultural values in community groups 

(Sulistyadi et al, 2019). Indonesia's cultural 

diversity is a valuable asset in developing 

tourism in Indonesia. Tourism that focuses 

on customs and socio-cultural diversity of 

local communities. This happens when the 

community participates creatively, 

regardless of ethnicity, religion, race and 

culture (Listyaningsih, 2014). 
 

 
Figure 1 Theoretical Framework 

 

MATERIALS AND METHODS 

The variables of coastal tourism 

development and community participation 

were crossed to obtain the variables that will 

be used in this study. This cross is adjusted 

according to the indicators of each variable. 

The results of these crosses are then used as 

an indicator of coastal tourism development 

research based on Community Participation 

in Batu Bara Regency. The variables and 

indicators used in this study are as follows: 

1. Tourist attractions on the economic 

aspect. 

2. Tourist attractions on the socio-cultural 

aspects. 

3. Amenity on the economic aspect. 

4. Amenity on the socio-cultural aspects. 

In this study the Slovin Method was 

used to determine the sample size. In this 

method, the population size is the basis for 

the sample size of an area. Total population 

of Parupuk Puluh Village is 2,312 residents 

to take the sample size following formula is 

used: 

  
 

        
 

  
    

             
                    

The primary data collected by the 

researcher was in the form of qualitative 

data, namely field observations and 

interviews, and quantitative data, namely 

questionnaires. Secondary data in this study 

are supporting data collected by authors 

through literature review and statistical data 

related to Batu Bara Regency. 
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STATISTICAL METHODS 

The results of analysis aim to 

produce findings, conclusions, and 

recommendations on the study of the 

development of coastal tourism areas based 

on Community Based Tourism as follows. 

 

 
Figure 2 Data Analysis Method 

 

RESULT 

Tourist Attractions 
Historical beach tourism objects 

have their uniqueness and beauty which 

causes people to be interested in visiting 

these tourist destinations. The more tourists 

who come to visit   tourist   attractions   

because   of    the attractiveness offered, the 

income will increase. Based on the results of 

the questionnaire, respondents think that 

tourist attractions on historical beaches have 

considered the economic aspect in their 

implementation (3,86). 

 
Table 1 Study Of Tourist Attractions Based On Economic Aspects 

Nu. Statement 
Average 

Value 

1 Employee and managers of tourist attractions involve local community in tourism activities. 4,48 

2 The culinary history of the coastal area can be an attraction for tourists. 4,15 

3 In the coastal area there is the marketing of local products better known by tourists as an attraction. 3,67 

4 There are souvenir products typical of the historical beach area that have been sold outside the area by local 

community. 

3,15 

Average 3.86 

 

In tourism attractions based on 

socio-cultural, there are three indicators, 

namely local products, events, and beach 

activities. Historical Beach tourism objects 

have historical values that make them 

attractive to visit these tourist destinations. 

The more tourists who come because 

of the socio-cultural attraction on offer, the 

more the income of the community will 

increase. Based on the results of the 

distribution of the questionnaire, the 

respondents argued that tourist attractions 

on Historical Beache have considered socio-

cultural aspects in their implementation 

(3,73).
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Table 2 Study of Tourist Attractions Based on Socio-Cultural Aspects 

No. Statement Average Value 

1 Local communities are given the opportunity to participate in coastal tourism development. 4,57 

2 There are events held in the coastal area involving the local community. 2,76 

3 The products sold in the souvenir shop are made by local community. 4,18 

4 The local community introduces the local traditions. 3,65 

5 There is beach activity in the Historical Beach area which adds to the appeal. 3,49 

Average 3,73 

 

Amenitas  

The amenity aspect is the most 

important aspect in tourism development 

which aims to provide facilities and 

accommodate the activities of tourists while 

in the tourist spot. These facilities are one of 

the considerations of tourists in visiting a 

tourist attraction. 

If the facilities are good, then the 

tourist attractions will become the center of 

attention and attract many visitors.  On the 

other hand, if the facilities are weak, the 

tourist attractions will be far from the 

interest of visitors so that tourists look for 

other places to get tourist satisfaction 

(Lanzara & Minerva, 2018). 

Based on the results of distributing 

questionnaires, respondents think that the 

Historical Beach amenities have not taken 

into account the economic aspects in their 

implementation (3,61). 

 
Table 3 Study of Amenities Based on Economic Aspects 

Nu. Statement Average Value 

1 There are activities to increase the results of community handicrafts in the historical coastal area. 3,76 

2 Local communities have been given the opportunity to open businesses in recreational areas. 4,75 

3 The gazebo/hut facilities provided are very interesting. 2,48 

4 The gazebo/cottage facilities provided are very comfortable to use for resting. 2,52 

5 The local community has been given the opportunity to create products to sell. 4,58 

Average 3,61 

 

Based on the results of the 

questionnaire distribution, respondents were 

of the opinion that not all of the historical 

beach amenities have taken into account 

socio-cultural aspects in their 

implementation (3,57). Some of the 

indicators of this socio-cultural aspect are 

indicators of supporting facilities and 

preserving local culture. 

 
Table 4 Study of Amenity Based on Socio-Cultural Aspects 

Nu. Statement Average Value 

1 The architectural style of the place to eat shows the characteristics of local culture. 3,25 

2 The architectural style of the rest area/gazebo shows the characteristics of local culture. 3,18 

3 There is a souvenir shop that sells products with local characteristics (such as Ulos) in the beach area. 3,86 

4 I am satisfied with the level of cleanliness at this recreation area. 3,98 

Average 3,57 

 

DISCUSSION 

Study of Tourist Attractions Based on 

Economic Aspects 

The existence of historical coastal 

culinary areas can be an attraction for 

tourists from the results of the questionnaire 

having an average value of 4,16 (Table 1). 

In Historical Beach area in Batu Bara 

Regency, the sea products produced by the 

beach are in the form of shells such as 

kepah, mentarang and stone shells which are 

typical of the coast and become an attraction 

for visitors, as shown in the following 

picture. 
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Figure 3 Typical marine features of coal, namely Mentarang (left) and Kepah (right) 

 

In the coastal area there is marketing 

of local products so that they are better 

known by tourists as an attraction from the 

results of the questionnaire obtaining an 

average score of 3,67 (Table 1). Based on 

field observations of the Historical Beach 

tourist attraction in. Batu Bara Regency, 

marketing of local community products that 

can increase tourism in the Regency. Coal 

has not been implemented in the study area. 

So that there are still people who are 

confused about marketing their craft 

products. 

 

 
Figure 4 The Batu Bara Regency UMKM online site 

Source: Coal mart.com 

 

To improve the standard of living of 

the local community, ideally the products 

that have been made should be marketed 

outside the region. Based on the results of 

the questionnaire on the statement that 

souvenir products typical of the historical 

coastal area have been sold outside the 

region, the average value is 3,15 which 

states that there are no local products such 

as souvenirs that are characteristic of the 

beach which are marketed outside region 

(Table 1).  

 

Study of Amenity Based on Economic 

Aspect 

The presence of tourists will be 

accompanied by the growing needs of 

tourists which can create business 

opportunities for the local community. 

Activities to increase the results of 

community handicraft products in historical 

coastal areas, from the results of the 

questionnaire conducted by 96 respondents 

had an average value of 3,76 (Table 3). This 

is also supported based on field observations 

on historical beach tourism objects that by 

increasing the results of community 

handicraft products can improve the quality 

of life of local communities. 

In the study area, the culinary 

business carried out by the community is in 

the form of selling staple foods to some 

selling children's toys and miniature crafts 



Ivany Hidayat et.al. Study on the development of community based tourism coastal areas (case study: historical 

beach in Batu Bara Regency). 

                                      International Journal of Research and Review (ijrrjournal.com)  147 

Vol.8; Issue: 10; October 2021 

such as miniature Malay traditional houses, mosques, decorative lamps made of wood. 

 

 
Figure 5 Miniature of processed wood waste   Figure 6 Creative cracker factory 

 

Apart from creating local products, 

improving the standard of living of the 

community can also be done through the 

opportunity to open a business in 

recreational areas. Based on the results of 

the questionnaire (Table 3), the local 

community strongly agrees with the 

opportunity to open a business. From the 

results of the questionnaire, the average 

value is 4,75. 

 

 
Figure 7 The condition of the selling area in Historical Beach attractions 

 

However, in the area, the beach is 

last attraction after attraction of the 

production bridge and the hanging bicycle 

and flying fox attractions. It is because the 

gazebo/hut facilities provided are not 

comfortable to use for resting (average 

value 2,52) and the appearance is not 

attractive (average value 2,48).  

There are still many huts that have 

never been updated from ancient times to 

the present. The huts are made of logs and 

roofed with thatch leaves. Even roof of the 

hut was damaged and the wood as a barrier 

to the hut was slanted. So when it rains the 

visitors can not take shelter in the hut. 
 

 
Figure 8 Cottage/gazebo facilities in the historical beach area 

1. 

2. 

3. 



Ivany Hidayat et.al. Study on the development of community based tourism coastal areas (case study: historical 

beach in Batu Bara Regency). 

                                      International Journal of Research and Review (ijrrjournal.com)  148 

Vol.8; Issue: 10; October 2021 

The presence of tourists will be 

accompanied by the growing needs of 

tourists which can create business 

opportunities for the local community. So 

that the local community has been given the 

opportunity to create products to sell 4.58 

(table 5.2). This is also supported based on 

field observations on Historical Beach 

tourism objects that by developing local 

products can improve the quality of life of 

local people. 

 

Study of Tourist Attractions Based on 

Economic Socio-Cultural Aspects 

Local community introduces the 

traditions of the area to tourists. From the 

results of the response has an average value 

of 3.65 (table 2). Where culture is passed 

down from generation to generation it will 

become a tradition. Local cultural traditions 

will be an important attraction for tourists to 

visit the area (Jupir, 2013). 

The cultural tradition carried out by 

local community in Batu Bara Regency is 

the Lemang Tapai Party Tradition. This is 

supported by the results of observations in 

the study area, where around the beach there 

is a tradition of the lemang tapai party 

which is carried out by residents in front of 

their homes when welcoming the holy 

month of Ramadan until the eve of Eid al-

Fitr. 

 

  
Figure 9 Tapai Party Traditions in Batu Bara Regency 

 

Lots of teenagers and parents taking 

selfies on the bridge. This bridge is in a 

mangrove forest area that stretches to the 

middle of the sea. This is conveyed by the 

manager of the beach. 

“ … a lot of visitors come to enter 

the bridge area. Initially this bridge was 

built to make it easier for fishermen to find 

marine animals, not for tourists. But it's the 

other way around…” 

 

   
Figure 10 Activities on the beach that are tourist attractions 
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In an effort to revive the Malay 

culture, it is necessary to have events that 

can attract the attention of tourists to visit. 

Historical Beach is one of the areas with 

great potential as a place to liven up Malay 

cultural events by carrying out its coastal 

Malay culture arts. However, it is very 

unfortunate that until now there has been no 

routine event held to revive the Malay 

cultural activities. 

 

Study of Amenity Based on Socio-

Cultural Aspect 

Based on the results of the 

questionnaire, respondents thought it was 

normal/neutral that there was a cultural 

emphasis on these facilities (3.25 dining 

places; 3.18 rest areas/gazebos). 

Respondents' opinion can be supported by 

observations at the two facilities, where the 

architectural style used does not reflect the 

Malay culture but uses sustainable 

architecture.  

 

 
Figure 11 A place to eat or a café in a production bridge area 

 

Markwick, (2018), explains that 

everything related to local culture will 

attract tourists. Products with local cultural 

characteristics will be special items that 

tourists get from somewhere. Songket cloth 

is one of the traditional fabrics which is a 

cultural heritage in Indonesia. Each region 

has its own unique style and motif, such as 

the coal songket cloth in North Sumatra. 

 

 
Figure 12 Coal Songket Cloth, North Sumatra 

Source: www.batubaramart.com 

 

According to Table 4, the level of 

cleanliness in this recreation area. has an 

average value of 3.98. It can be concluded 

that the respondents agree that the clean 

beach tourism area and the availability of 

cleaning support facilities make the 

attraction of the beach tourism area. 

However, there are also some dirty ones. 

With a clean tourism area, it will create a 

good impression for every tourist who visits 

the place (Rahmawati & Hakim, 2017).  

This is supported by observations at 

tourist objects, that a clean historical beach 

area will become a tourist attraction. 

However, at some points there is a build-up 

of garbage, namely in the mangrove 

conservation area and in the beach area, 

trash can still be seen scattered on the shore. 

 

  
Figure 13 Garbage Accumulation at Historical Beach, Batu Bara Regency 

http://www.batubaramart.com/
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CONCLUSION 

Based on the discussion has been 

described above, the authors conclude four 

things related are as follows: 

1. Tourist attractions on the economic 

aspect, historical beach tourism objects 

have their uniqueness and beauty which 

causes people to be attracted to visit 

these tourist destinations. The more 

tourists who come to visit tourist 

attractions because of the attractiveness 

offered, the income will increase. 

2. Tourist attractions to socio-cultural 

aspects of the study area for local 

products or handicrafts have not been 

implemented, thus hampering the 

income of the surrounding community 

or craft activists. In fact, the community 

has the skills to make woven mats 

typical of the coal area or handicrafts 

from used waste that is found around 

their environment. 

3. Amenities to economic aspects, 

managers who are assisted by the local 

government can improve services and 

facilities. In improving the facilities 

provided, such as cottages or gazebos, 

renovations were carried out, so that 

tourists who came felt comfortable using 

them. The available eating places in the 

study area are still inadequate, there are 

only six small huts that have just been 

built in the production bridge section. 

But not on the beach. 

4. Amenities on the socio-cultural aspect, 

the culture owned by coastal community 

is the coastal Malay culture which has 

great potential as an attraction for 

tourists to come to tourist objects while 

developing the economic growth of the 

region. The fact is that until now, the 

culture community can create 

opportunities for tourists has not been 

seen in the area. 

 

RECOMMENDATION 

Based on the conclusions above, the 

authors put forward the following 

suggestions: 

 

The Academies 

1. The next researchers to be able to study 

more deeply and study the phenomena 

that exist in society and the environment 

of the Coastal Zone. 

2. Future researchers can multiply the 

variables that are adjusted to field 

conditions so that the results of the next 

research can be seen and assessed with a 

broader perspective. 

 

The Government 

1. The Department of Tourism and 

Creative Economy of Batu Bara 

Regency can maximize performance by 

making policies related to the 

development of historical beach tourism. 

2. Monitoring and evaluating the 

development of the Historical Coast in 

terms of community services, number of 

visits, tourist satisfaction, and 

environmental conditions. 

3. The cultural potential of tourist 

destinations will open up job 

opportunities for art activists. The 

government should be able to support art 

galleries to be actively involved in it. 

 

The Community 

1. The need for public awareness and 

responsibility in maintaining the 

preservation of Historical Beach as a 

marine tourism destination. 

2. Create a community agency or tourism 

awareness group with a clear 

organizational structure and divided into 

several working groups. 
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